


You have 3 seconds

When it comes to most signage you have 3
seconds to communicate your message.

Here are a few tips to help you beat the clock
and get the illusive passers by to stop, take
notice and b-line it into your shop.

1. Keep it short

You only have a few precious seconds and only
about six words to communicate your message.

2. Visuals and copy have to jive

Images, colours and graphics MUST enhance
the message. If you're talking about the sunny
days of summer but you're using dark
imagery there will be a disconnect. If there
is inconsistency in copy and imagery you'll
only serve to confuse people who have no time
to decode messages in a mere 3-seconds.

3. Keep your seasonal signage fresh

If you've had seasonal sign up for more than 30
days it can become like wallpaper and people
may not even take notice. Update seasonal
signage regularly to keep people interested.

4. Make it actionable and for everyone

Use verbs and commands that tell people what
you want them to do. Unless you are marketing
specifically and only to an educated target
market, use words that are understood by most
readers no matter their age.

Concise messaging is difficult but we can help
ensure your signage is clear, concise and com-
municates what its supposed to -- in 3 seconds!

The outdoor payoff!

Spring is around the corner and as the weather warms we transform from
couch potato to speed walker to window shopper and dog walker - anything
to get us from the inside - out! So now’s the time to get this year’s outdoor
advertising plan in place before your customers start hitting the streets.

But does outdoor advertising pay off? Arbitron Inc., a U.S. market research
firm, specifically analyzed outdoor effectiveness in 2003, and their answer is
yes. The study found that 53 per cent of respondents had visited a store in
direct response to an outdoor sign, half of those within a week of seeing it.

Outdoor signs enhance and reinforce other marketing tactics. Arbitron
concluded that outdoor advertising should be considered to supplement news-
paper and television advertising simply because not everyone reads the paper
or watches the news. The Historica’s Canadian Encyclopedia estimates that
10 per cent of Canadians don’t read a newspaper at all.

When it comes to marketing it's important to develope a balanced, integrated
campaign to ensure you are hitting your target market with more than one
medium and more than once, because we all know there needs to be consid-
eration for reach and frequency in every campaign.

Have a look at your outdoor strategy. Get it in shape and lined up because
the couch potatoes are sprouting legs and will be hitting the streets in a few
short months!

DIY decorating - it’s all the rage!

If you're into the do-it-yourself (DIY) decorating Speedpro can help you
personalize your home or office with digital reproduction services that make
even amateur photography and artwork look great!

Picture your family room adorned with canvas reproductions of photos of your
children or landscapes that you took on vacation in Cape Breton last year.

Imagine turning your office lobby into an exhibit of black and white canvas
reproductions of photos of your company’s last event.

From celebrating your child’s art project to giving one-of-a-kind canvas photo
reproductions as gifts, the possibilities with Speedpro’s digital reproduction
services are endless.



